HONESTY AND ABILITY KEY FACTOR FOR
NORTH SULAWESI VOTERS
22 June 2005

Voters in North Sulawesi consider honesty and ability to be the key factors in their
decision in Indonesia’s first direct Govenor’s Election according to a Voter Attitude
Survey conducted by PuBLiKa Manado in cooperation with National Democratic
Institute for International Affairs (NDI) on Election Day, 20 June 2005. Voters rated
direct communication with members of candidate campaign teams as the most
influential campaigning method.

Ability (24.69%) and honesty (16.05%) were the most important factors influencing
voters’ choices in the North Sulawesi Governor election. According to respondents,
political platform (10.84%) and experience (10.24%) were also significant factors in
determining voters’ choice.

Of those respondents who felt ability was most important, 44.75% chose challengers
Sinyo Harry Sarundajang and Freddy Harry Sualang (SHS-FHS ), while 14.32%
chose incumbent Adolf Jouke Sondakh and Aryanti Baramuli Putri (AJS-ABP).
Similarly, respondents who felt honesty was most important, 29,85% voted for SHS-
FHS and 12.07% voted for AUS-ABP. Meanwhile, of respondents who felt
experience was most important, 63.94% voted for SHS-FHS and 12.79% voted for
AJS-ABP. Of those who felt charisma was the most important factor, 42.19% chose
SHS-FHS compared to 13.42% who chose AJS-ABP.

According to respondents, the most effective means of influencing voters was direct
communication with members of the campaign team (24.34%). This was two times
more effective than TV news (10.70%), newspaper coverage (11.69%) or campaign
materials such as brochure, poster, or banners (10.91%). Direct communication was
also four times more effective than TV advertisements (6.03%) or the televised
candidate debate (6.37%). Among all the candidate pairs, respondents felt the SHS-
FHS was the most effective at using all these campaign techniques.

Also, 45.66% of respondents voted for their candidate pair as complete ticket. In
comparison, 25.11% voted for the candidate pair primarily due to the govenor
candidate and 22.46% voted for pair primarily due to the running mate (candidate for
deputy govenor).

Most voters for Ferry Tinggogoy and Hamdi Paputungan (FT-HP) were Muslims.
(71.43%). However, Muslim voters were roughly spread out among three candidate
pairs. Of Muslim voters, 39.65% supported FT-HP compared to 22.92% who
supported SHS-FHS and 15.67% who supported AJS-ABP.

Half of Bolaang Mongondow ethnic voters (49.85%) and two fifths of Gorontalo ethnic
voters (39.78%) supported FT-HP. Bolaang Mongondow voters made up a third
(29.57%) of this candidate’s support while Gorontalo voters (24.7%) made up a fifth.
Two fifths of Minahasa ethnic voters (37.15%) supported SHS-FHS. More than half



of SHS-FHS voters were ethnically Minahasa (51.47%). Other ethnic groups were
evenly spread among the candidates.

Nevertheless, ethnicity and religion were important factors in motivating North
Sulawesi voters. Only 4,01% of respondents stated that they were motivated by
religious considerations. Meanwhile only 5,32% of respondents stated that they
chose their candidate based on ethnicity.

Respondents identified four major issues that urgently need to be resolved by the
new Govenor: reduce the price of essential goods (25.10%), reduce the cost of
education (15.33%), create more employment (13.34%) and bring corruptors to
justice (13.34%).

Table 1: Choice Of Govenor Based On Voter Consideration

Voter Henky - Sondakh — Ferry - Sarunday Wenny - Tidak Total
Consideration- Togas Aryanti Hamdi ang - Marhanny — menjawab
Candidate Sualang
Platform 8.21% 24.15% 13.77% 28.99% 13.77% 11.11% 100%
Honesty 8.97% 12.07% 16.31% 29.85% 16.80% 15.99% 100%
Ability 6.47% 14.32% 9.44% 44.75% 13.26% 11.77% 100%
Charisma 6.03% 13.42% 9.59% 42.19% 16.71% 12.05% 100%
Camefromthe 5,0, 8.37% 39.90% 4.93% 5.91% 10.34% = 100%
same tribe
Raulnessy 2.61% 7.19% 39.87% 11.76% 30.72% 7.84%  100%
Same Religion
Ability to speak
in front of 8.82% 7.35% 25.00% 39.71% 10.29% 8.82% 100%
public
Af"':;‘::'ym a - 25.00% - 43.75% 25.00% 6.25% 100%
Same Region 14.67% 12.00% 53.33% = 10.67% 9.33%
Experience 3.07% 12.79% 5.63% 63.94% 5.12% 9.46% 100%
Family’s choice 6.31% 25.23% 15.32% 32.43% 16.22% 4.50% 100%
Others 8.30% 17.65% 14.53% 24.91% 25.61% 9.00% 100%
Abstain 6.18% 10.11% 7.30% 15.73% 10.11% 50.56% 100%

Table 2: Consideration to Vote Governor

Programs 11.00% 18.15% 9.93% 9.04% 10.29% 9.13%
Honesty 17.80% 13.43% 17.42% 13.79% 18.59% 19.44%
Ability 19.74% 24.50% 15.51% 31.80% 22.56% 22.02%
Charisma 7.12% 8.89% 6.10% 11.61% 11.01% 8.73%
Same Tribe 20.06% 3.09% 14.11% 0.75% 2.17% 4.17%
L 1.29% 2.00% 10.63% 1.36% 8.48% 2.38%
Same Religion
Public . . . . . )
Spesking Skill 1.94% 0.91% 2.96% 2.03% 1.26% 1.19%
Aﬁ":;ffym 8 0.00% 0.73% 0.00% 0.53% 0.72% 0.20%
Same Region 3.56% 1.63% 6.97% 0.00% 1.44% 1.39%
Experience 3.88% 9.07% 3.83% 18.84% 3.61% 7.34%
Family’s choice 2.27% 5.08% 2.96% 2.71% 3.25% 0.99%
Others 7.77% 9.26% 7.32% 5.43% 13.36% 5.16%
Abstain 3.56% 3.27% 2.26% 2.11% 3.25% 17.86%

Total 100% 100% 100% 100% 100% 100%




Table 3: Choice of Governor based on communication

Voter

Consideration-
Candidate

TV Commercial
TV News
Debate on TV
Radio
Newspaper
Brochures/
Poster/Banner
Direct
communication
with team
success
Entertainment
Show
Money politics
No influence
Others
Abstain

Henky -
Togas

7.36%
6.83%
9.43%
10.77%
7.59%

6.94%

8.04%

4.55%
25.00%
9.62%
6.48%
7.60%

Sondakh —
Aryanti

24.68%
16.10%
10.66%
17.69%
12.05%

12.68%

15.33%

15.91%
12.50%
13.29%
14.81%
11.70%

Ferry -
Hamdi

13.42%
12.68%
19.26%
11.54%
13.17%

18.66%

15.11%

15.91%
18.75%
15.21%
13.43%
15.20%

Sarunday
ang -
Sualang
22.94%
35.85%
32.38%
33.08%
39.06%

39.23%

34.94%

45.45%
31.25%
34.09%
37.50%
25.15%

Wenny -
Marhanny

11.69%
13.90%
15.16%
16.15%
14.96%

13.16%

15.65%

4.55%
12.50%
15.73%
18.98%

6.43%

No Answer

19.91%
14.63%
13.11%
10.77%
13.17%

9.33%

10.93%

13.64%
0.00%
12.06%
8.80%
33.92%

100%
100%
100%
100%
100%

100%

100%

100%

100%
100%
100%

Table 4: The most effective way to vote the Governor

TV Commercial 5.52% 10.20% 5.39% 3.98% 4.86% 9.13%
TV News 9.09% 11.81% 9.04% 11.04% 10.25% 11.90%
Debate on TV 7.47% 4.65% 8.17% 5.94% 6.65% 6.35%
Radio 4.55% 4.11% 2.61% 3.23% 3.78% 2.78%
Newspaper 11.04% 9.66% 10.26% 13.15% 12.05% 11.71%
Brochures/
Poster/Banner 9.42% 9.48% 13.57% 12.32% 9.89% 7.74%
Direct
Communication
with campaign
team 24.35% 25.58% 24.52% 24.49% 26.26% 20.24%
Entertainment
Show 0.65% 1.25% 1.22% 1.50% 0.36% 1.19%
Money politics 1.30% 0.36% 0.52% 0.38% 0.36% 0.00%
No Influence 17.86% 13.60% 15.13% 14.65% 16.19% 13.69%
Others 4.55% 5.72% 5.04% 6.09% 7.37% 3.77%
Abstain 4.22% 3.58% 4.52% 3.23% 1.98% 11.51%
Total 100% 100% 100% 100% 100% 100%




enjaga Peumile
Jurdil

JURDIL is a standard of election observation which is trusted as independent,
accurate and neutral. First used during the three national elections in 2004, this
standard was developed by NDI together with partner organizations LP3ES, Yappika,
and JAMPPI. This method of projecting election results was proven to be extremely
accurate by NDI's JURDIL partners during the 2004 National Elections.

PuBLiKa Manado (Pusat Belajar Lintas Komunitas Manado) is a non-profit, non-
government  and independant organization. PuBLiKa's main focus is the
strengthening of the public’s economic and political rights. Since its founding on 22
August 2005, PuBLiKa has conducted numerous activities to increase civil society
capacity in human rights advocacy, community conflict management, political and
election education, and increasing public access to policy. Besides that, PuBLiKa
has also been involved in several surveys such as voter opinion surveys in the 2004
Legislative and Presidential Elections.

National Democratic Institute for International Affairs (NDI) is
"-:. a non-governmental organization based in Washington, DC with a
i Aﬂ‘ ONAL mission to strengthen democracy worldwide. Working with local
DEMOCRATIC partners, NDI has conducted Quick Counts in 25 countries
INSTITUTE including in Indonesia’s National Elections in 2004.

FOR INTERNATIONAL AFFAIRS

This Quick Count is supported by Manado TV.

For more information, please contact:
Ismail Dahab / Publika (0813-40782874, 0431-869170)
Visit our website: www.jurdil.org



